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dlemen who discover improved methods retain them as secrets and capitalize them as business assets. They could not be expected to do otherwise because these discoveries are the results of experience and difficult research and experimentation. Besides business enterprises cannot assume responsibility for doing work of this kind in behalf of other competitive interests or even of noncompetitive concerns. In fact, the only authority representing the general economic advancement-of all members of society is the government itself. If this sort of general work is to fall upon any one, that party must be the state.
To illustrate the importance of constant and thorough research as a means of promoting rapid improvement in the marketing of any specific product the progress of butter making is most enlightening. The frst creamery in the United States was built in 1861 at Walkill, Orange County, New York, by Anson Slaughter. It was a truly cooperative venture undertaken to bring about a high degree of specialization. This specialization was accomplished by employing a middleman. Ten years later comparative figures indicate that creamery butter sold on the New York market at 45 cents per pound when farm butter brought only" 25 cents. The significant point is that during a period of ten years this superior method of making butter with its premium of 20 cents per pound was so slowly introduced into other sections of the United States. Butter was being made on farms and shipped to New York during this entire period, but the idea of improved marketing was not comprehended and appreciated in distant States except by a few of the most energetic butter dealers. The only people obtaining knowledge concerning the operation and merits of the butter-factory system were the few dealers of means who journeyed to the New York market and had the initiative to visit creameries. It was through the initiative of a butter dealer, for example,